
 
 
 
GUIDELINES, TEMPLATES AND RECOMMENDATIONS FOR COMMUNICATION 
 
The purpose of this document is to assist you in the management of news generated in 
your territory or considered relevant to be published on the website. 
 
Aim of the news item: Promotion of inclusive sport, as well as the prevention and fight 
against racism, xenophobia and related intolerance in the field of sport. 
 
What is a news item Score:  
 
 
1. that gives citizens the opportunity to discover the cultural diversity of the European 
Union and raise awareness that European values and European cultural heritage are the 
basis of a common future. 
2. Strengthen mutual understanding and friendship among European citizens. 
3. To encourage cooperation between municipalities and the exchange of best practices. 
4. Support good local governance and strengthen the role of local and regional 
authorities in the process of European integration. 
 
 

Template for sending a news item Score 

Sending partner E.g.: Oberaxe Optional: Comments or remarks 

Original media 
Enter here the name of 
the media where you 
found the news item 

 
Optional: Comments or remarks 

URL Original News 
https://medio… 
www.medio 

 
Optional: Comments or remarks 

Attach images or photographs of the news item, in JPEG or PNG format. 

You can send the news in English or Spanish, remember that the Score website has a 
translator. 

 

 
 
 
 
 
 
 



 
 
 
Preliminary note 
It is true that social networks have their benefits and will help us to expand the reach of 
the Score message, but it is also important to carry out email marketing actions in order 
to expand the list of subscribers and work with a refined database in which we can 
inform about the actions and plans of Score in a more personalized way. According to 
several studies, if we compare the results of social media vs. email marketing, email 
campaigns tend to be up to 40 times more effective than Facebook and Twitter 
combined. Therefore, it is advisable to carry out actions on Social Networks and Google 
Search, but it will be very important to carry out email marketing actions to build loyalty 
and retain interested parties in the project in the medium and long term. 
 

Recommendations for the use of Social Media Score 

The Score Project has several social networks open and active, you can access them 
from any page of the site. 

 

1. Enter each of them and become a follower, this way you will receive alerts of our new publications. 
2. Share Score publications on your networks 
3. You can also send internal messages to followers you consider relevant (Facebook Messenger, 
Instagram Messages, Twitter Messages). 
4. If you consider it appropriate you can send emails to your mailing lists or WhatsApp or Telegram 
groups. Remember to comply with the data protection law in force in the EU 
(https://www.aepd.es/es ). 

Use of Hashtag # 

In 2007, Twitter popularised the so-called hashtags, a basic feature of communication on this 
microblogging platform. Nowadays, it is hard to imagine our virtual life without the hashtag symbol. 
In all social networks, it is a widely used tool for tagging topics. As a result, hashtag marketing was 
soon developed. With it, organisations create hashtags to increase the reach and interactions of their 
posts. We explain exactly how this form of marketing works and how you can create effective 
marketing hashtags on your social networks. 

How they work 
Depending on the type and objective of the campaign, both existing and new hashtags can be used. 
Often, the combination of different hashtags is the basis of a successful communication strategy, 
which leads to higher visibility and more user interactions.  
 
Hashtags can be classified as follows: 
- Popular hashtags achieve a fairly wide reach, but also compete with a large number of publications. 

https://www.aepd.es/es


 
 
 

- Current hashtags on a popular topic offer companies the opportunity to participate in discussions. 
- New hashtags are directly linked to organisations and thus increase brand visibility. 
 
Hashtag marketing is part of most social media marketing strategies; it is not only used on Twitter, 
but on all platforms from Facebook to LinkedIn. 

 

Our Hashtag # 

#SportingCities  
#opposingRacism  
#sports4inclusion  
#sportsagainstracism 
#sports 

#stopracism 
 

Always use them at the end of your publication or post, in the case of Twitter which 
limits the number of characters, we recommend you to write your publication being 
brief and highlighting the news with your keywords, tagging users of your interest.   
 
Here is a website you can consult: 
https://rockcontent.com/es/blog/como-escribir-para-twitter/  
 
You can use tutorials on YouTube, for example, there are many videos on the 
subject. Here is an example: 
https://www.youtube.com/watch?v=XWGBDCDEnO4 
 

 
 

If you have any questions, please contact our Communication and Web team. 

Carlos Donaire Celis donairecarlos2@gmail.com 

Eduardo Casas Rosillo eduardocasasrosillo@hotmail.com> 

 

https://rockcontent.com/es/blog/como-escribir-para-twitter/
https://www.youtube.com/watch?v=XWGBDCDEnO4

